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Abstract

TheRepublic of Irelands a country that is located irorthwesternEurope and it is
located onthe Island d Ireland (rish: £ i r legccupies approximately 80% of thésh
island. According tahe 2011 censusthe Republic of Ireland is homt® a 4.5 million
inhabitants. The capital of the Republic of IrelaisdDublin (Iish:Bai | e Ct ha CI i
Dublin is also the largest city of the Republic of Ireland aedtreof the political scene in

Ireland.

Ireland is one of thse places that attratburists with their rich history and tradition
but also with their modern approach to tourism. There is really a lot to see in Ireland, from
ancient Celtic remains, green fields, steep cliffs, medieval castles, churches to the most
modern hotels and towgt attractions.Even though tourism is nthe main branch of the
Irish economyit grows rapidly and it's becoming importantttee economic growth of the
nation.In demographic viewt is interesing thatthebirth rate is positivelreland is one of
the few nations in Europe that is experiencing population grottough one of the
reasons for population growth is immigratidhg birth rate is positive and the population
is growing. Ireland isa verydesirablenation to live and the percentage of foreign citizens
is 10% which isa very high ratio to local population.

Keywords:attractions, economyhe Republic of Ireland, tourisptourist
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Hrvoje Funda Tourismof the Republic of Irelad and
its impact on the economy

1.INTRODUCTIO N

This final paper describes the tourismtbé Republic of Ireland and its impact on the
economy. Today, tourism is one of the strongest and most important industries in the world
because of its complexity and profitabilifyne Republic of Ireland igcountry that is fairly

A n e w thetaursn marke and is slowly gaining its importance on this market. Although,
the tourism in Ireland was present inf"l@ntury, it hasiot been revitalized sinctae late

20" century. Since then, tourism has become one of the mysttant pars of Irish
economy.tis very important to understand most important factors for tourism progress,

this information will be provided ithefirst part of this paper. Geography is very significant

for tourism, so tis informationis critical for understanding the main thesis. Also, economic

data like GDP, employment and unemployment will be providedisnpaper

In the second part of this paper, general tourism terms will be provided forr bette
understanding othe terminology usedater in the paper,where actual Irish bed nights,
accommodation, purpose of travels, and tourism revenue will be presented. Irish tourist
attractions will be divided in two parts; 5 most popular paid attractions and 5 most popular
free attractiondrish attractions are really diverse because they are mix of natural attractions
and some of the most interesting rmaade buildings or aefacts. Finally, facts and numbers

about tourism importander economy will be provided at the end of the paper.

The man thesis of this paper theimportance of tourism in Irish economy, how it affects

the econom andhow tourist attractions workindercertaincircumstances.
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2. GENERALLY ABOUT THE REPUBLIC OF IRELAND

The Republic of Ireland is a country that occupies the central and southern part of the Irish
island. By the end of thE980s it wasneconomically poorly developed country with many
social problems. After a series of reforms of the economic and sosfahsyit soon entered

into a group of the most developed European countries. General economic development also
positively reflected the development of tourism in Ireland, which was primarily based on
attractive social factors. Particularly important is specific culture due to its popularity in

the world, which ighe resulof the preservation of Celtic heritage. It can best be experienced

in rural areas where many traditional elements of everyday life, including the Gaelic
language, have begmeservedCultural and historical monuments ditle less important

for tourism. Attractive natural factors have secondary significance, and geomorphologic
phenomena and plant cover are the main ones. They give a basic feature to Irish landscapes,
which are recgnizable bylong grassysurfaces (which is why Ireland is calldee green

island ortheEmeraldisle). The shore of the Atlantic Ocemmarked by numerous attractive

bays and cliffsvhich areattracting tourists to the west and south codsts r, Gldmuzuna

Opdi ,i2012).

2.1GEOGRAPHIC DATA

It is very important to cover geography because the landscape, relief, climate and socio

political data are very important for tourismtbé Republic of Ireland.

21.1LOCATION

Ireland is an island inarthwestern Europe in the north Atlantic anthes third largest island
in Europe.The Republic of Ireland is a country that occupaggproximately80% of the
Island and is 120th largest country. Total area is 70 273 skjl@retres

Polytechnic lodkdedsé murje in
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Picture 1 Republic of Ireland on world map

Sourcehttp://ontheworldmap.com/irelarid.8.2017.

2.1.2 RELIEF AND CLIMAT E

The dimate of Ireland is classified as western maritime. The major influenteeatimate

is the AtlanticOceanwhich is only 11%kilometresdistant from mainland.lreland does not

suffer from the extremes of temperature experienced by many sithdar countries.
Average air temperatures |l ie mainly between
coldestmonths of the year. In July august, the warmest months, temperatures usually
range between 14 and 16 AC, although occa
recorded. The sunniest months are May and June, when there is sunshine for an averag
duraton of 5.5 and 6.5 houra day (https://www.met.ie/climatéeland/climateof-

ireland.asp

When speaking aboutlief and landscape, Ireland consists of a mostly flatliomg area

in the midlands ringed by mountain ranges. The major mountain rangasiencl

the Blackstairs, Bluestack, Comeragh, Derryveaigtacgillycuddy's Reeks, NephineB,

Ox, Silvermines, Slieve Mish, Twelve Pins, and WickldWwe highest peak ithe Republic

of Ireland is Carrauntoohil, which is 1038m high. On the western part of the, iglenelare

7
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many sea cliffs. The most famous are Cliffs of Moher. The main river in Remialand

is River Shannon which is 3&tlometreslong. Also, RiverShannon is the longest river on
the Irish islandBesides the Shannon, additional rivers of size are the Barrow, Blackwater,
Boyne, Finn, Lee, Liffey, Nore, Slaney and Suir.

(http://www.worldatlas.com/webimage/countrys/europe/ireland/ielangl.htm

2.1.3DEMOGRAPHY

The population of Irelandaccording to 2016 data, is 4,952,473. The age structure is
following: 0-14 years: 21.51% (male 544,506/female 520,934R4l §ears: 11.8%male
297,025/female 287,51225-54 years: 43.52% (male 1,082,577/female 2,041)5564

years: 10.33% (male 256,353/female 255,155), 65 years and over: 12.84% (male
293,577/female 342,113). Total median age ig.3Bledian age for males is 36and for
females is 3@ years. What makebke Republicof Irelanddifferent is populatin growth.

The Republic of Ireland is one of the few countries in Europe hiaapositive population
growth. So accordintp 2016data, Republic of Ireland record2% growth. Also, the ratio
between natality and mortality is positivihe hrth rate is14.5 births/1,000 populaticemd

the death rate is 6.5 deaths/1,000 population. Life expectancy is 80.8 years for total
population. Males have a slightly lower life expectancy which i8 y&ars and femalébfe
expectancys 83.2 years. As it was statbdfore theRepublic of Ireland ishe country with

a high number of immigrants. Ethrgcoup numberarefollowing: Irish 84.5%, other white
9.8%, Asian 1.9%, black 1.4%, mixed and other 0.8A6lunspecified 1.6%. Thefficial
language in the Republic of Ireland is English and Irigh
(https://www.indexmundi.com/ireland/demographics_profile.html

2.2BRIEF HISTORY OF THE REPUBLIC OF IRELAND

Ireland has a long history atfte Irish people hav&long tradition thagoes backo 6000BC.
First tracesof populationare related to Celts which were tribal people that livedhen

British Islesandwho builtalot of prehistoric monuments that are piteservedoday and

! Gaelic or Gaeilgespoken by approximately 38.7% of the population as a first or second language

8
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are usedor touriam purposs. The legacy of Celts is still popular even today which will be
described later in thipaper.lreland, as avesternEuropeancountry, is connected with
adopting theChristianityin 5th century AD. Legend says that Saint P&trueas the one who
broughtChristianityto Ireland. Patrick was shepherdvho, according to legend, baptised
locals using a clover. The clover has represented the holy trinity and is today the main
symbol of Ireland and Saint Patrick tise patron saint ofreland. Saint Patrick'Day is
celebraed on 17 Mirch every year. In medieval age, thiand of Ireland was divided into
many estates which led tis annexaton to England. Ireland has tried to earn its
independencédor 3 centuries and it finallyacconplishedit on 29 Decemberl937. But
Ireland was still member ofthe British Commonwealth. In time ofrgat economic crisis
during World War I, Irish people organized series of strikes apddicatesvho were
promoting independencérom Commonwealth. Fially, in 1949, Ireland lefthe British
Commonwealth and declared the Republic of Ireland

(http://www.livinginireland.ie/en/culture_society/a_brief history of ireland/

2.21 CELTS

Celts werdndo-Europearpeople that used to live dheterritory oftoda y Great Brtain,
Ireland, Belgium, France ar&Witzerland but their main territory was todaysermany and
France. They seem to have moved into Ireland in two waves, one directly from the continent
into the west of the country and the other throughaBriinto northeast Irelarehd have left

many marks on Ireland and its people that have remained. There are thousands of habitation

sites dotting the landscape, graves, monuments and other relics that are very valuable today.

Some of the most famous Celtemains are The Rock of Cashel, Newgrange, Glendalough,
Skellig Michael and Carrowmormegalithiccemetery. Those sites are very popular for
tourism and they are a part of the touriam offer of Ireland

(https:/lwww.proud2beirish.com/Celticeland.htn).

23 ECONOMY

During the period 1992007, the Irish economy experienced rapid economic growth. The
growth hadone of fastest rates in the EU and Irelavas described ash e o0 Cel t i ¢

9
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After being one of the poorest European country in the eaB@sl %y 2008, Ireland had
become one of the top 10 richest countries in the Europe. One of the main reasons of this
rapid economic growtls foreigninvestors who were attracted to Ireland because of the low
taxes and skilledhbour Even today, some of éhmajor multinational companies are still
operating in Ireland. For instance, Google still operates from Ireldrel eriod after the

rapid economicexpansionhad positive impact on other economic branches sudheas
construction sector. However, the economic cisB008 haleft a huge impact otinelrish
economy which lasted nearly 6 years. Tih debt in 201ivas 120% of its GDP. The Irish
economy began to recover in 2QIdaking Ireland the fastegfrowing eonomy in the
European Union (http://www.economicshelp.org/blog/7344/economics/hésionomy

summaryy/).

Today, Ireland is the 27th largest export economy in the world and the 15th most complex
economy according to the Economic Complexity Irfdéix 2015, reland exported $154B

and imported $74.7B, resulting in a positive trade balance of $80B. The top exports of
Ireland arepackagedmedicaments ($31B)nitrogen heterocycliccompounds ($21.2B),
human oranimal Hood ($14.2B),scentedmixtures ($8.22B) anarthopaedic appliances
($5.77B. Its top imports areplanes, helicopters, andspacecraft ($9.1B),packaged
medicaments ($3.67Bgpmputers ($2.93BYars ($2.57Bandrefinedpetroleum ($2.31B).

The top export destinations of Ireland are the United S{g84s3B), BelgiumLuxembourg
($19.5B), the United Kingdom ($18.9B), Germany ($11.5B) and Switzerland ($7.41B). The
top import origins are the United Kingdom ($21.1B), the United States ($12B), Germany
($6.37B), France ($6.2B) and China ($44B
(http://atlas.media.mit.edu/en/profile/country/ixl/

23.1GDP

Accordng totheWorld Bankdata for 2016GDP of Irelands 294.054 billion dollars. GDP
per capita is $62,108nd GDP growth is.2%. Picture 2belowshows the IrishGDP from
196071 2015.The period wken GDP was below 250 billion dollars wigie outcome of the

2 holistic measure of the production characteristics of large economic systems

10
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financial crisis that caused recession in the whole wAtkb, it is visible how quick\GDP

hasstabilized and returned its growing trend.

-

Figure 1lrish GDP from 1960 2015
Sourcehttp://data.worldbank.org/indicator/NY.GDP.MKTP.CD?end=2016&tamns=IE
&start=1960&view=chart

23.2EMPLOYMENT

Employment is one of the most important indicatair healthy economyThe Republic of
Ireland, as stated before, is one of the fastest grosdagomies in the world becausettud
skilled labour. As the economy of Ireland was growing, unemployment has decredbed to
figol den ,andis stikdactedisingo this day. According to CSf Ireland, in July
2016 there were 176,908.1%)unemployed people. As for July 2017, this number dropped
to 141,1006.4%). In July 2014the monthlyunemploymentate was near 12.5%hich is

almost 6% less than today. When speaking about employed people, numbers have

3 Central statistics office
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dramatically risa since 2014. Inuly of 2014there were B million employed, whilén
January of 2017 this number rose to 2 million

(http://www.cso.ie/en/statistics/labourmarket/)

n

—— Monthly unemployment rate

Figure 2Monthly unemploymentate from July of 20140 July of 2017.
Source:

http://www.cso.ie/en/releasesandpublications/er/mue/monthlyunemploymentjuly2017/

3. GENERALLY ABOUT TOURISM

Today, tourism has become very important industry to most countries around theltworld.
is often described as one of the largegistdynamic andnostcomplicated phenomenon of
sociceconomic interactions of the modern age. It is interesting that tourism is part of social
and economic growth but is also incorporatedevrerydaylife. Also, tourism is very
interdisciplinary sohistory, bw in tourismpsychology agriculture sociology, geography,
politics and lots of other disciplines are presernt. In this chapter, main tourism terms will

be explainedsuchasthedefinition of tourism, tourist, tourist supply, tourist demand, tsturi
market etc.

12
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3.1. DEFINITON OF TOURISM

There are many definitions of tourism and there are many authors that have studied tourism
and tried to explain its purposBourismis most simply defined as the travel and associated
activities of persons awayrom their usual home environment (Smift894). The World

TourismQ gani zation defines tourism as Athe ac
in places outside their usual environment for not more than one consecutive year for leisure,
business iad other purposes.” Medh and Middleton (1973.) desceltourism as a bundle

of activities, services and benefits. Froragedefinitions 5 common points are visible.

1 There is no tourism without traveling and circulation of toaositside of their home
environment

1 Travel and stay must be outsitie touris® asualenvironment
Tourism is based on circular travel (DomicileTourist destinatioi Domicile)
which has a defined time interval in which it is happening (not longer 1RBan
months)

1 Purpose of tourist stay is never permanent stay or employment

1 In a tourist destination, touristspend but they do not eaflnlL av |l ek ,, Bart o
Pr e b,&apar 201}

3.2DEFINITON OF TOURIST

It is very important to differentiate betweelfieav different terms; tourist, traveller, visitor,
travel group and travel partill definitions provided in this pamf the papeare official

definitionsfrom the World TourismOrganization.

AVisitor: A visitor i s destinatioa guesidd hesther isaak i n g
environment, for less than a year, for any main purpose (business, leisure or other personal
purpose) other than to be employed by a resident entity in the country or place visited (IRTS
2008, 2.9)n.

ATour i st (isitor): Aowsieor (domestictinbound or outbound) is classified as a
tourist (or overnight visitor), if his/her trip includes an overnight stay, or as a-dayne

visitor (or excursionist) otherwise (IRTS 2
13
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ATravel / t r a vieethel aetivity of fFavedlerse A travelierf i sormaeone who
moves between different geographic locations, for any purpose and any duration (IRTS
2008, 2.4).n

ATravel group: A travel group is made up of
exanples are people travelling on the same package tour or youngsters attending a summer
camp (I RTS. 2008, 3.5)in

ATravel party: A travel party is defined a
expenditures are pooled (IRTS 2008, 3.2)nq

(http://cf.cdn.unwto.org/sites/all/files/Glossaoy-terms.pdf

3.3 DEFINITION OF TOURISM MARKET, TOURISM DEMAND AND
TOURISM SUPPLY

In this part, some of the most important terms in tourism will be explained. Terms like

tourism market, tourism demarahd toursmsupply are coréor every research in tourism.

3.3.1TOURISM MARKET

Tourism market is core to the tourist circulation and every country must be familiar to the
type of the touristhat it isbeing visited by Thesimplestdefinition of tourisn market would

bethefiplacéi wheretourism demand meets tourrssupply.

3.3.2TOURISM DEMAND AND TOURIS M SUPPLY

A tourist market consists of buyers and sellers. As stated before, two most important
elements of tourist market are tounislemand and touns supply. Cooper (2004) defines
demand as fAia schedule of the amount of any
able to buy at each specific price in a set of possible prices during some specified period of

ti meo.

The tourisn supply represents ¢hamount of goods and services offered to tourists on a
particular tourist market, at a specific time and at a certain price. In the widest sense, the
term "tourign supply” implies all economic and social participants of a country that directly

or indirecty contribute to the expansion and diversity of the total supply and thereby the

14
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increase in tourist consumption as the economic result of the temporary residence of

domestic or foreign touris. There are many factargluencingthe tourisn supply such as:

Society (values and norms, social order, leisure time, cultural and historical offer)
Economy (degree of economic development, foreign exchange needs, prices and
foreign exchange rates, infrastructure, jobs and production conditions, etc.)
Environment (climate, landscape, geography, flora and fauna)
Influences of demand (motives, tastes, fashion, etc.)
States (legislation, foreign exchange, customs, border regulations, international
relations)

1 Enterprises (development of entrepreneurshégreke of technology and technology

developmentlaboursupply, production costs, et¢Breyer1988).

POPULATION Deman d

Interest in Travel
Ability to Travel

INFORMATION &
B TRANSPORTATION
| ATIRACTIONS /
T
SERVICES

* Hotels/Motels S U pp Iy

» Restaurant
|+ Retailing

Picture2 Supply and demand tourism system

Source https://www.slideshare.net/mellormurray/Aeeonomievalue-of-tourism
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4. TOURISM IN THE REPUBLIC OF IRELAND

With economic growththe Republic of Ireland has experienced growth in tourism sector as
well. After the economic crisis, Ireland has invested a lot of funds to tourfsastructure
transportatiorand telecommunication sector which has pbvery worthy inthe tourism
sector.Today, tourism in Ireland is slowly becoming one of the most important braothes
the Irish economy. Apart from modern toumsinfrastructure, tourists are attracted by
magical landscapesumerousastles, cliffsCdtic remains and culture that is widely known

around the world.

4.1HISTORY OF TOURISM IN IRELAND

Tourism before 20th century was not significant becauseeopdlor transport in mainland

of theisland, so most of the travels to Irelandremainly by water and around the coast.

Still, there were a few travellers that were travelinghnlandin search of the losTeltic
treasuresTourism as we know it today goes back to early 20th century wwieehish

Tourism Association was establishdthe Irish Tourism Association has changed its name

through the years; in 195theas soci at i on b elo ®OhbgheBomgd aF &igli 1 ¢
Eireann was established under the Tourist Traffic Act to develop and promote tourism in the

Republic of Irelandboth at home and abroad. Today, those associations are merged under

the name F8ilte Ireland. F8ilte Ireland was
Devel opment Aut hority Act as l rel andos n
responsibleforsypor t i ng I rel andds tourism igqoalitystry

and competitive tourism destination (http://www.failteireland.ie/Footer/M¥&Do/Our

History.aspx)

4.2. TOURISM NUMBERS 201371 2016

2016 was a record year for Irish tourisnaccording to the Irish Tourist Industry
ConfederationFigures show the number of international visitors increased to 8.8 miillion
up 10% on the previous yedihe nost important tourists that corteelreland areéheBritish.

In 2016 there were B million tourists from Britain. In 201,3here wer&.8 million tourists

from Britain, andthat numberose to 3 million in year 2014nd to 3,3 million in 2015.
16
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Europe mainland is the next source of tourists. In 2016, there wlenailBon tourists from

Europe. Leading countries are Germany (624 000 visitors), France (494 000 visitors), Spain
(370 000 visitors) and Italy (326 000 visitors). Britain and Mainland Europe recorded

respective growth of 8.5% and 7.7%. North America market also performed \arglgtr

increasing by 14.2%. There wered Imillion tourists from North America (2 million
table 1

visitors  from USA and 183

000 from

Canada).See

(http://www.failteireland.ie/Failtelreland/media/WebsiteStructure/Documents/3_Research_

Insights/3_General BveysReportd ourismFacts2016

Preliminangdocx_1.pdf?ext=.pdf)

MNumbers (000s)

2013

2014

2015

2016

Britain

Mainland Europe

France
Germany
Italy

Spain
Netherlands
Belgium
Denmark

Sweden
Switzerland

Austria
Norway

Poland
All Other Europe

MNorth America
Usa
Canada

Rest of World
Australia, New Zealand & Other Oceania
Other Areas

2,870

2,346

409
466
226

249
148
a5
51
72
73
51
50

152
306

1,039
924
115

431
192
240

3,007

2,490

1,146

1,

Table 1Tourism numbers in Ireland 20132016

Sour ce:

CSO/ F§i

3,346 3,632

2,880 3,102

420 471 404
535 609 624
246 304 326
274 322 370
151 174 222
a9 121 127
55 &6 &4
60 &4 59
84 105 107
57 52 58
50 58 50
140 161 176
318 373 427
1,294 1,477

o005 1,129 1,294
140 165 183
462 516 531
1591 204 206
271 312 325

te Irel

4.3 TOURISM REVENUE AND SEASONALITY 2013- 2016

and/ TSB,

As stated before, year 201as record for tourist industry in visitors but also in profits.

Tourism industry has generated over 8 billion euros to Irish economy which is 10 % more

thantheprevious year. Visitors that spent ti@st came from Europe mainlanthey spent

1.6 billion euros in the year of 20180rth American visitorspent 1 3 billion eurcs and

visitors from Britain spent 1. billion euros Other overseas countrispent around 533

17
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million euros. The rest of the Irish tourism revenue is from total foreign excleangags

which was & billion euros. Foreign exchange earnings refer to the monetary gain made by
selling goods and servicesby exchanging currencies global markets. Seable 2 Also,

it is important to know when the masturists arrive Tourismin Ireland is most active in

the months of June, July and August. In 2016, 10% of total overseas tourism took place in
June, 11% in July and 12% in August. See table 3
(http://www.failteireland.ie/Failtelreland/media/WebsiteStructure/Documents/3_Research_
Insights/3_General_SurveysReports/Tourlsacts2016

Preliminarydocx_1.pdf?ext=.pdf

Revenue (Em) 20133 2014 2015 2016
Britain 890.9 926.7 1,017.9 1,109.8
Mainland Europe 1,228.2 1,301.2 1,555.3 1,657.5
North America 829.0 940.3 1,199.7 1,337.4
Other Overseas 367.7 428.1 492.6 533.3
TOTAL OVERSEAS 3,315.7 3,596.4 4,265.3 4,638.0
Morthern Ireland® * 304.5 334.4 338.2 366.0
TOTAL OUT-OF-STATE 3,620.3 3,930.7 4,603.5 5004.9
Carrier receipts® 976.0 1,166.0 1,322.0 1,479.0
Overseas same-day visits 35.0 41.0 38.0 48.0
TOTAL FOREIGN EXCHANGE EARNINGS 4,631.3 5137.7 5,963.5 6,531.9
Domestic trips’ 1,533.0 1,713.5 1,725.3 1,776.1
TOTAL TOURISM REVENUE 6,164.3 6,851.2 7,6B8.8 8,308.0

Table 2Tourism revenue in Ireland 20132016
Sour ce: CS O/ BNISRA/Gentrhl Bank o Irelddd T S
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Seasonality (%) Total
January-March 19
April B
May 0
June 10
July 11
August 12
September )
October-December 22

Table3 Seasonality of tourism
S o ur c e lrelarkd gstirhates based on CSO

44 OVERSEAS TOURISM

Overseas tourism can be defined as visits to Ireland by overseas reditb=ttsreferable

type of transport obverseasouristsin year 2016vas air transport which makes 88% of the
oversea arrivalsSea transport makes 9% of the arrivals @ad\Northern teland2 %

(http://www failteireland.ie/Failtelreland/media/Website Structure/Documents/3_Research_
Insights/3_General_SurveysReports/Toursatts2016

Preliminarydocx_1.pdf?ext=.pdf).

(%) Total
Air

From Britain 3B
From Mainland Europe 38
Transatlantic 10
Asia/Middle East 2
Sea

From Britain B
From Mainland Europe i
Via N. Ireland 3

Table 4Type of tourist arrivals
Source: CSO

As for distribution of bed nights, in 2016e number of touristights was 6B million. The
mast popular types were staying in se#ftering object$25%) and stging at friends or
family (25%). Hotés make 18% of totdbednights
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(http://www.failteireland.ie/Failtelreland/media/WebsiteStructure/Documents/3_Research_
Insights/3_General_SurveysReports/Tourisatts2016
Preliminarydocx_1.pdf?ext=.pdf).

(%) Total
Hotels 18
Guesthouses/B&Bs 7
Self-catering 25
Caravan & camping 1
Hostels 3
Friends/relatives 25
Other 21
Souree: 50T

MNights (Million} 67.9

Table 5Distribution of bechights
Source: CSO

There were 5 most populactivities of tourists in 201 Ireland. The first and most popular
was hiking or cross walking. There were 2,077 million participants in this activity in 2016.
The following activities are cycling (399 000 participants), golf (193 000 participants),
angling (131 000) and equestrian type dburism (98 000 participants)
(http://www failteireland.ie/Failtelreland/media/WebsiteStructure/Documents/3_Research
Insights/3_General_SurveysReporbfismFacts2016

Preliminarydocx_1.pdf?ext=.pdf).

Overseas Participants (000s)

Hiking/cross country walking 2,077
Cycling 399
Golf 193
Angling 131
Equestrian 98

Table 6Activities of overseas tourists in 2016.
Source: CSO and NISRA

The main reason for tval of the overseas tourists wereliday trips with total number of
46 million. Following reason iwisiting friends or family worth total 26 million
participants. Business travels ha® illion participants and other gaoses had 385 000
participants

(http://www failteireland.ie/Failtelreland/media/Website Structure/Documents/3_Research_
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Insights/3_Gaeral_SurveysReports/Tourishacts2016
Preliminarydocx_1.pdf?ext=.pdf).

(000s) Total Britain Mainland North Rest of

Europe America World
Holiday 4,406 1,423 1,699 1,041 242
Visit friends/relatives 2,613 1,518 684 233 178
Business 1,338 633 487 139 78
Other 385 58 232 &4 32

Table 7Purpose of travel of the overseas tourists in 2016.
Source: CSO and NISRA

4.5 DOMESTIC TOURISM

Domestic tourism is also present within the borders if Ireland. There were onidio

trips within the borders of Ireland. Domestravellershave generated 1.75 billion euros of
profit. The nost popular type of domestic travel purposes were holidlay whichmakes

4.8 million trips. Other popular types of travel were business trips (425 000 trips), visiting
friends or relatives trips (3 000 000 trips) and other trips (994 000 trips). Most profitable
type of travel werdnoliday trips which generatelll billion euros. The following types of
travel by expenditure were visiting friends and relatives t29¢ (million euros), business
trips (104 million euros) and other trips (2B8lion euros). As foaccommodationthe most
popular type ohccommodabn were staying at friends or relatives (34%) and stayirg in
hotel (28%). Domestic tourstwere mostly engaged irthe following activities
hiking/walking (25%), visiting houses/castles (24%), national pa2B84, visits to spas
(20%)

(http://www failteireland.ie/Failtelreland/media/WebsiteStructure/Documents/3_Research_
Insights/3_General_SurveysReports/Toursatts2016

Preliminarydocx_1.pdf?ext=.pdf)
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2013 2014 2015 2016

Holiday trips 4,073 4,436 4,658 4,830
Long (44 nights) 1,088 1,144 1,078 1,144
Short (1=3 nights) 2,985 3,292 3,580 3,686
Visiting friends/relatives trips 2,988 2,518 2,921 3,032
Business trips 364 453 407 425
Other trips 988 1,184 1,138 954
Total trips B,413 8,991 9,125 9,282

Table 8Domedic tourism 2013 2016by purpose of travel
Source: CSO Haehold Travel Surveys 26-2016

5. MOST POPULAR TOURIST ATTRACTIONS IN THE REPUBLIC
OF IRELAND

There are lots of attractions that you can see in Ireland, from a@adid ruins to most
modern tourist ifrastructure. Diversity isvhat makes Ireland attractive and its culture is
what makes it special. In this part of the paper, most popular tourist attractions will be

described.

5.1MOST POPULAR PAID ATTRAC TIONS

Most visited paid atti@ions in year 201@vere:

Guinness storehouse (1 647 408 visitors)
Cliffs of Moher (1 427166 visitors)

Dublin zoo (1 143 908 visitors)

National aquatic centre (1 037 992 visitors)

Book of Kells (890 781 visitors)

= =4 A4 4 -

5.1.1GUINNESS STOREHOUSE

Ireland is known for its supreme "Guinness" beer, so one of Dublin's most important tourist
attractionsthe "Guinness Storehouse”, has to be mentioned. The Guinness story begins in
1759 when Arthur Guinness hired a beer inn for 9,000 years for which he paid 45 pounds a

year. The tour starts right there, where you can see a copy of the contract on theoglass
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The entire 7storey complex resembles a large glass*pimhich, if filled, would fit 14.3

million pints. At the beginning of the storyourists areacquainted with the 4 main
ingredients of which are Guinness beer, namely water, yeast, badlépps. Then you can

learn something abotiiefounder Arthur Guinness. On the other floors you can see various
old advertising materials through which Guinness beer was promoted, the whole process of
creating Guinness, and learning how to properly drinkn@ess beer. The best part, as with

any brewery, is the Gravity bandated on the seventh floawheretourists carsip their
Guinness beeande nj oy a 360A panoramic view of Dubl
Guinness storehouse is 25 euros fort@dab euros for children (1316 years) and children

under 12 yearsf agecan enter for free. Guinness storehouse was the most popular tourist
attraction in Ireland in 2016 with 1 647 408 visitors.
(http://www.putoholicari.rtl.hr/pivovarguinnessu-dublinu-15182/)

Picture 3Guinness storehouse

Sourcehttp://www.discoveringireland.com/vacationsAtpginnessstorehouse/

5.1.2CLIFFS OF MOHER

The Cliffs were named after the old fortress that staotheir southernmost part until the
end of the 18th century, when the fort was destroyed during the Napoleonic wars to make
room for the construction of a new Scout Tower. That is why the name of the cliff in the

4 form of drinkwaremade to hold+73ml of fluid
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translation from the Irish Gaelic languagenotes "cliffs of a ruined fortress," because the
word "Moher" means the mentioned fortress. Today, visitors can teaclhiffs on either
side andpass the pedestrian path in a.dasom Cape Hag's Head in the south, where they
are about 120 meters higtliffs gradually grow to the north where they reach the highest
altitude, and there is a viewpoint with a magnificent view. The cliffs are very popule in
media, mostly in filmography. The cliffs have appeared in several films including The
Princes®Bride (1987), Harry Potter and the H&8lfood Prince (2009) and Leap Year (2010).
As for accommodationthere is no hotel accommodation at the Cliffs of Moher, however
Doolin (the closest town) is a good base from which to visit the cliffs of Moher as & h
good supply ohotels, bed anfireakfastspubs and restaurantsa.2016 1 427 166tourists
visitedthe Cliffs of Moher. Tickets fothe Cliffs of Moher are pretty cheap so adults pay 6
eurosthesenior citizens, disabled citizens, and stud&oket costs 4,5 euros and clia
under 16 are free of charggttp://www.putoholicari.rtl.hr/klifovimoheraravnodusni
strazariirske-9380/)

Picture4 Cliffs of Moher

Sourcehttp://www.aranislands.ie/cliffsnoherwild-atlanticway/

5.1.3 DUBLIN ZOO

The Dublin ZOO is one of the oldegbosin Europe and it ishe biggest in Ireland. It was
opened by the Zoolagpal Society of Ireland in 183dn the land othe PhoenixPark Today,
the Dublin ZOO is one of the most popular family attractions welcomwgy d million
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visitors. Dublin ZOO is home to 600 animals from all around the wdtié Zoo is divided
intoaf ew t heme par ks | iwkee aninals liké ostfiches,@isafies\d | ai n s
zebrascan be seen T riagesfiof theArcticii is an area where aqueator cold climate
animals arénhabited t h e fole fpatures reptiliin animals like crocodiles, lizards
andturtles T Robertgihoudeis an area with dree flying aviary consisting of flying
animals Inthearea calledthéd As i a n Buwistsea seg thésianlion. Other areas

are hefiKaziranga Forest iilo, theiSouth Americatd o u st ehdd/orld of Primates, the

A F a miarmdyandthefi S e a  aviedooror toQrists, Dublin ZOO is easily accessible by
car or publictransport and open all year round from 9.30am daily. Tickets for adults are
17.50 euros, for seniors @é&nsl13.50 eurosand for childreril3 euros Family tickets range
from 49 to 57 euros (http://www.discoverireland.ie/Ari€ulture Heritage/dublin
z00/3034)).

PUBLIN
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Picture5 Map of Dublin ZOO
Source http://lwww.picquery.com/dublin
z00_vgvTUUfAZp1vC61*Z4XNxOT9Z5Cg%7ChiXo0M5*6iGIWk/

5.1.4 NATIONAL AQUATIC CENTRE

The national aquatic centreamindoors aquatic complex in Dublin. The Centre was opened
in 2003 and successfully hosted the swimming events of the 2003 Special Olympics World
Summer Games, the first tintleis event was held outsidie United States. The national
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aquatic centre is one of the largest indoors water centres in the world. Theircdaties

an international standard swimming pool, an internatistahdarddiving pool and the
AquaZone. The AquaZone is one of the most technically innovative water parks in Europe.
The facilities include: The Mastelldter, The Dark Hole, The Gre@mant, The Flow Rider,

The Wave Pool, The Lazy River and The Pirate SHiye rext facility istheToneZone gym.
ToneZone gynis a top class Health club and gymnasium which features all the latest cardio
vascular and resistance equipment, fithness studioaadedicated Spinning room. It also
incorporates sauna, steam mo@nd spa relaxation. Above all,is staffed by a team of
committed professionals with years of experiencethe Health and Fitness industry

(https://www.nationalaquaticcentre.ie/facitt)e

Picture6 National Aquatic Centre

Source : http://www.bamireland.ie/divisions/bdmilding/building

projects/leisure/nationalquatiecentre.htm

5.1.5BOOK OF KELLS

The Book of Kells is one of the most famous Iriskefartts.It is a manuscript containing the
Four Gospels and it is r e | mostdpfecsious medieval afaict. The Book of Kells was
probably made in a monastery on the Isle of lona, Scotland, tashSamt Columba in the

early 8th century. After ¥iking raid, the lmok was moved to Kells, Ireland, sometime in
26
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the 9th centuryToday, The Book of Kells residas Trinity College, Dublin and is fifth paid
tourist attraction in Ireland. Adult ticket for The Book of Kells cost§ B euros, family
tickets cost26 eurosand children under 12 year®f age are admittedfree of charge.
(https://www.thoughtco.com/thHeook-of-kells-1788410)

Picture7 The Book of Kells
Source : http://icis2016.aisnet.org/trinitpllegeandthe-book-of-kells/

5.2MOST POPULAR FREE ATTRA CTIONS

Most popular free attractions in 20h@re:

The National Gallery of Ireland (755,577 visitors)
Irish Museum of Modern Art (584,856 visitors)
National Botanic Gardens (583,539 visitors)

Doneraile Wildlife Park (480,000 visitors)

== =4 4 4 -

National Museum ofreland- Archaeology, Kildare St (479,261 visitors)
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5.2.1THE NATIONAL GALLERY OF IRELAND

The national gallery of Ireland &facility that houses the national Irish and European art.

The National Galleryiouses aimpressive rangef masterpieces by artist®m the major

European schools of anthilst alsofeaturing the world's most comprehensive collection of

Irish art. Most ppular Irish works of art aréhe Marriage of Strongbow and Aoifey

Maclise andThe Meeting on the Turret Staits/ Burton. Other celebrated Irish artists

i nclude Hone, Barry, Hamil ton, Osborne, 0o
highlights includesSpani sh wor ks by Vel 8zquez, Murillo
Titian, Caravaggio and Guercino; French paintings by Poussin, Chardin and Bonnard; works

by eminent British artists including Hogarth, Gainsborough and Reynolds; and Dutch
masterpieceby Rembrandt, Vermeer and Van Gogh. Entrance to The National Gallery of
Ireland is free and it was most popular fragraction in 2016with 755 577 visitors
(https://www.nationalgallery.ie/)

Picture8 The National Gallery of Ireland

Source : https://ww.carhire.ie/aboutnationalgallery.php

5.2.2IRISH MUSEUM OF MODERN ART

The Irish Museum of Modern art is IrelaiBsdmost important institution for gathering and
presenation of modern and contemporary art. The Irish Museum of Modern Art is located
in the Royal Hospital Kilmainham, one the finest 1émtury building in Ireland. Asthe
museum, it was established by Gevernmenof Ireland in 1990 but it wasfficially opered
ayear later on 25 May 1991 ISharles J Haughey. Since then, the museum hasnecihe
leading place for modern and contemporaryI&MA is home to the National Collection

of modern and contemporary art, with over 3,500 artworks by Irishnagchatonal artists.
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The museum becama tourist attraction in 201&vhenit was visited by 584 846 visitors

(http://www.imma.ie/en/nav_15.htm)

Picture9 The Irish Museum of Modern Art
Source https://www.irishtimes.com/news/ireland/irisiews/asbestesaces-foundin-

exhibitatthe-irish-museurrof-moderrart-1.1970712

5.2.3 NATIONAL BOTANIC GARDEN

The Irish National Botanic garden is popular for its collection of plants. Over 15 000 plants
from all around the world are held within the gardens which rttakegarden very popular
among tourists. The National Botanic gardens were founded in 1795 by Dublin society
which makes it a histar and architectural monumemoo. Visitors can enjoy features as the
Herbaceous borders, rose garden, the alpine yargptitearea, rock garden and arboretum.
Apart from plants, gardens are also famoustfeir preserved glasshouses. Thestipopular
glasshouses are the Turner Curvilinear Range and the Great Palm House. The National
Botanic Gardens was third most populaurist attractio in 2016 with 583,539 visitors

(http://www.heritageireland.ie/en/dublin/nationalbotanicgardens/)
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Picture10 National Botanic Gardens

Source http://dublinpubs.com/nationdlotanicgardensreland/

5.2.4 DONERAILE WILDLIFE PARK

The faurth most popular nepaid attraction ishe Doneraile Wildlife Park. This park was
not really popularuntil 2014 whernthe promotion of thisattractionstarted.The Doneraile
Wildlife Park is located irthe Cork Countywhich is known for its nater and p&ts. The
Park's size is approximately 166 hectares #rel majority of the garden design and
architecture of the park was built in the early 1&thtury, when it was home to the St Leger
family. Today, itis the fourth norpaid attraction in Irelad with dmost 500 000 visitors
(http://www.thejournal.ie/failterelandtop-touristattractionirelandcork-donerailepark
3430593Jun2017/)
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Picturell. Doneraile Wildlife Park
Source http://visitballyhoura.com/index.php/2012/04/16/doneraile/

5.2.5 NATIONAL MUSEUM OF IRELAND - ARCHAEOLOGY, KILDARE

The fifth most visited free attraction in Ireland is National Museum of Irelecated in
Kildare Street. In this museum, tourists can see most valuable Irish and world archaeology
artefacts. Exhibition of the musm consists of exhibits from prehistoric Ireland, medieval
Ireland, and Viking Ireland. Also, there are lots of artefacts from ancient Egypt and Cyprus.
In 2016, the museum was visited by 479,261 visitors
(http://www.museum.ie/Archaeology/Exhibitions/Curtr&xhibitions)

Picturel2 Interior of NationalMuseum ofreland- archaeology, Kdare
Sourcehttp://www.irelandguide.com/touristattractions/nationamnuseurrof-ireland--
archaeology.10384.html
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6. TOURISM IN THE ECONOMY OF THE REPUBLIC OF IRELAND

Tourism is one of the most important sestorthe economy of Ireland and hasignificant

role in furthereconomic growth. In year 2016, thautism revenue in Ireland was3&illion

euros which makes 5.8% of total GDFhe government earnetthe estimated profit of 1.8

billion euros through taxation of tourism, of which 1.3 billion euros was generated from
foreign tourism. In 2015 the tourism industry generated 3.5% of all tax revenue. In 2015 the
value of exported goods and services was estinzdt2@5.4 billion euros of which 6 billion

euros can be directly connected to tourism, accounting for 2.0% of export earnings. Being
largely service based, tourism goods have low import content in comparison to other exports.
One of the main impacts of tosm on economy is employment so according to the Central
Statistics Officeds official count of direc
activitiesod, a category which includes hot
139,900 in 20% (7.1% of total employmentHowever the total employment in tourism is

estimated as 220 000
(http://www failteireland.ie/Failtelreland/media/WebsiteStructure/Documents/3_Research

Insights/3_General_SurveysReports/Fditedand s-tourismfacts2015.pdf?ext=.pgf

4 EXTERNAL THREATS

EXTERNAL POSITIVES
Geo-political & global

Moderate economic growth economic situation
Growing demand for travel BREXIT

Strong USS vs. euro Increased competition
from UK W

INTERNAL THREATS

INTERNAL POSITIV!S

Capacity constraints —

Dublin hotels Good Ireland brand

Rising cost inputs reputation

Declining state investment More airlift

in destination marketing Competitive offering
& business investment

Picture 13 SWOT analyses of Irish tourism
Source: http:/ww.itic.ie/YE16/index.html
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7. CONCLUSION

With all information provided in this paper, it is obvious that Ireland has a very great
potential to become one of the top tourist destinaiiiurope. Ireland has all what it takes

to createa quality tourism product and place it tsemarket.l r e | geogdaphg loation

and rich history is becoming more attractive to visites numbers in tourism are rising
with every year. These numbers showed that tourismatanptiace in countries thdb not

of fer onl y 0 s’but,n caumtres witm ich cilunalchéritagend natural
attractions like Ireland

In economic viewtourism is alwaygreat source of revenusg it is important to invest in
tourism and monitor its developmentishr tourism revenue in 2018howed promising
results and it is expected to grow in the following y&ame of the positive forecasts for
tourism revenue in Ireland tke strong US dollar that might boost income from the United
States visitors ake to foregn exchange earningghe positive fact in Irish future tourism is
also development of new lofighauf markets anénincreasing number of gircompanies.
Even though most of forecasts are positive, there are fewshodeash tourism like Brexit
becaiseUnited Ki ngdom i s | r e lie mareisEveh thayughieis impoanti s s
to mention strong domestic tourism and tourism from Northern Ireland which is also
expected to grow in following years.

In short tourism isa very important industry in Ireland with almost 6% of its total GDP,
generating over 200 000 jobs in tourism. It can be condltig# tourism will be neof the
initiators of powerful Irish economic growth thefuture.

5> Type of travel that consists of vacations on beaches
6 Long overseas travels
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